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Abstract 

Introduction: The Covid-19 crisis has affected all social and economic sectors of the sports industry. According 

to Ratten et al. (2021), the coronavirus crisis has particularly affected the sports sector. It is necessary to 

provide solutions to revive the sports industry in this situation. In this regard, sports entrepreneurship has been 

introduced as a solution, but the impact of the coronavirus crisis on sports entrepreneurship should be 

examined. 

Methods: This research was conducted using the qualitative research method. This research used semi-

structured interviews and triangulation techniques to collect information. A total of 13 sports entrepreneurs 

were interviewed. The coding and analysis of the obtained data were performed through thematic analysis. 

Results: The findings of this study showed that the coronavirus crisis has led to rapid innovation in the sports 

industry and has expanded a new form of sports entrepreneurship to meet the needs that have arisen. In sports 

services, this innovation has been strongly developed as an island and personal brand in the context of the 

Internet and social networks, but it does not have a targeted and clear path. In the sports goods sector, the path 

of sports entrepreneurship is not clear. 

Conclusion: The results show that sports entrepreneurship was limited to the production of sporting goods 

before the coronavirus crisis. The coronavirus crisis has led to a new form of entrepreneurship. In this regard, 

sports clubs and trainers have used sports entrepreneurship and offered their services. On the other hand, the 

coronavirus crisis has severely affected professional sports teams. Professional clubs and teams can use sports 

entrepreneurship to overcome this crisis. In this regard, the mechanism and conceptual model has not been 

designed. Therefore, it is necessary to design a sports entrepreneurship model in the context of the coronavirus 

crisis. 

Keywords 

Sports industry; sports entrepreneurship; coronavirus crisis 

 

Reference:  

1. Ratten, V., da Silva Braga, V. L., & da Encarnação Marques, C. S. (2021). Sport entrepreneurship and value 

co-creation in times of crisis: The covid-19 pandemic. Journal of Business Research, 133, 265-274. 

2. Hammerschmidt, J., Durst, S., Kraus, S., & Puumalainen, K. (2021). Professional football clubs and 

empirical evidence from the COVID-19 crisis: Time for sport entrepreneurship? Technological Forecasting 

and Social Change, 165, 120572. 

3. Ratten, V., & Jones, P. (2021). Covid-19 and entrepreneurship education: Implications for advancing 

research and practice. The International Journal of Management Education, 19(1), 100432. 

4. Escamilla-Fajardo, P., Núñez-Pomar, J. M., Calabuig-Moreno, F., & Gómez-Tafalla, A. M. (2020). Effects 

of the COVID-19 pandemic on sports entrepreneurship. Sustainability, 12(20), 8493. 

 

 

 

 

 

 

 

 

 

https://sportcongress.ut.ac.ir/article_542.html#au1
https://sportcongress.ut.ac.ir/articles?_action=article&au=86139&_au=Ali++Nasiri
https://sportcongress.ut.ac.ir/article_542.html#au2
https://sportcongress.ut.ac.ir/articles?_action=article&au=86526&_au=Javad++Shahlaeebagheri
https://sportcongress.ut.ac.ir/articles?_action=article&kw=1676&_kw=Sports+industry
https://sportcongress.ut.ac.ir/articles?_action=article&kw=1677&_kw=sports+entrepreneurship
https://sportcongress.ut.ac.ir/articles?_action=article&kw=1678&_kw=coronavirus+crisis

